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A local market selling expensive goods in the Al-Saraya area, Gaza City. - © UNICEF-SoP/2025/Mohammed Nateel 
 

KEY FINDINGS 

• Even though the total goods that entered the Gaza Strip in August 2025 are almost as much as in the previous 

five months combined, this improvement needs to be maintained and expanded further. Private sector has an 

irreplaceable role in restoring full market functionality and stabilized prices, which are preconditions to avert 

famine and eradicating malnutrition. 

• In August 2025, market conditions improved compared to July. This can be attributed mostly to the resumption 

of the entry of commercial trucks. Previously unavailable food items such as fruits, dairy products, cheese, and 

eggs started reappearing—though in limited quantities and with prices unaffordable for the most vulnerable 

families (18 USD/kg for onions or 8 USD/kg for potatoes). Multiple critical food items - such as meat - remain 

unavailable.  

• Most prices across food and non-food categories decreased in August - with staples, fresh produce, condiments, 

and pulses recording declines of 50–90% - for instance lentils can be found at 2 USD/kg. This decline in prices 

doesn’t apply to most of the sanitation and hygiene items. 

• For a large number of marginalized families these improvements don’t necessarily imply a significant relief – as 

they don’t have the adequate financial means to access markets. In an environment of gutted economic activity 

and near collapsed humanitarian food delivery systems, targeted cash assistance needs to be scaled up to fight 

widespread severe malnutrition of children. 

• Compared to July 2025, the post-distribution monitoring survey shows an increased impact of the cash assistance 

received and respondents expressed an increasing preference for cash assistance (75%) over in-kind (3%).  

• Our latest data collection presents some positive signals also in other areas: post-distribution monitoring survey 
respondents report an increase in acceptance of digital payments, and a reduction in liquidity fees. 

• This is confirmed by surveyed retailers, who also report some stabilization of law and order: August is the first month 
since May in which there has been a decrease in the reports of shop looting and robbery incidents by retailers. This 
security improvement unfortunately does not extend to humanitarian aid cargos. 

This humanitarian cash transfer programme and the monitoring in the Gaza Strip have been made possible with generous support from the European Union 

Humanitarian Aid (ECHO) and the people and Governments of Canada, Croatia, Norway, Sweden, Switzerland, the United Kingdom. 



 
Figure 2: Markets visited across the Gaza Strip 

 

Operational background 

Between August 23 and 28, 2025, UNICEF 
collected data across the Gaza Strip through 
market visits (n = 26) and vendors interviews 
(n = 226), in collaboration with Arab World for 
Research and Development (AWRAD). 

The interviews covered different types and 
sizes of shops and stalls: 56% were uncovered 
or tent-covered informal stalls. In each 
market, three different vendors were 
consulted per item to ensure data reliability 
and consistency (in some markets this has not 
been possible). 

Over the same period a phone-based Post-
Distribution Monitoring (PDM) survey was 
conducted with recipients of the cash 
assistance programme. 763 households who 
had received their digital cash assistance in 
the previous weeks completed the survey 
(67% response rate). The sample was 
randomly selected from UNICEF recipient lists 
and is representative of this cohort of cash 
recipients. The survey covered all 
governorates in Gaza Strip. 
 
The distribution of respondents across 
governorates was the following: Gaza City 
(39%), Khan Younis (33%), Middle Area (20%), 
North Gaza (5%). The number of surveys 
collected in Rafah was insufficient to be 
considered for the analysis). 

 

 

 

Figure 1: Distribution of phone-based post-
distribution monitoring (PDM) respondents across 

governorates 
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Uday, 12 years old:  
 
I am from the Al-Nada Towers area, and we were displaced last time 
here to the west of the city. My family has eight members. I came here 
to buy food for myself and my siblings. This is the second time this 
month that we buy things when money is available, as we usually rely 
on the kitchens that distribute food to the displaced. 
 
In the market, food is very expensive. I bought 3 kilos of flour for 27 
shekels since the price of 1 kilo is 9 shekels, and a box of cheese for 10 
shekels. We cannot afford to buy vegetables — 1 kilo of tomatoes, if 
available, costs 120 shekels. We haven’t tasted vegetables or meat for 
two years. Everything here is extremely expensive. 
 
 Khaleda: 
I am here in the market to buy food for my family of six members. I 
could only buy a small box of cheese, and that is not enough. I feel 
hopeless because I cannot provide everything for my children. 
Unfortunately, what I buy today is not enough for my children, and they 
go to bed hungry because I cannot provide everything, as we have no 
income at all and prices here are very high.  
 
 



Availability and prices 

In August 2025, market conditions across the Gaza Strip showed improvements compared to July. While food prices declined in all four 
governorates—offering some respite to households— the price of some hygiene and sanitation items continued to rise. Compared to 
the ceasefire period in February, almost all essential goods still remain significantly more expensive: purchasing power is still far from 
having recovered. The reappearance of previously unavailable items is a signal in the right direction, but many essential goods remain 
unavailable or unaffordable. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
North Gaza Governorate 

In August, North Gaza experienced a noticeable decrease in food prices compared to July. Lentils dropped by 93%, flour by 84%, and 
white beans by 84%, offering a some relief in terms of food affordability. 

In contrast, prices for WASH and non-food items continued to increase. Dishwashing liquid soap increased by 67%, detergent by 43%, 
and sanitary pads by 25%, reflecting persistent challenges in accessing hygiene and household essentials. These trends suggest that 
while food supply chains may be improving, non-food sectors remain under considerable pressure. 

When compared to prices in February (during the ceasefire), food items such as onions, canned fava beans, and flour remain 
significantly more expensive, in some cases with differences still over 500%.  

Positively, some items that were unavailable in July have returned to the market, for instance milk and sugar. 

Figure 3: Selected food Items Prices in The Northern Governorates (ILS) 

 
 
Gaza Governorate  

In August, the Gaza governorate experienced a notable decline in food prices compared to July. Sugar dropped by 97%, lentils by 89%, 
and rice by 88%. In contrast, prices for WASH and non-food items continued to rise. Dishwashing liquid soap doubled in price, while 
toothpaste rose by 67%. 
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Still, items like canned beans, eggs, and onions still have prices that are 1,000% higher or more than in February. 

Figure 4: Selected Non-Food Items Prices in The Northern Governorates (ILS) 

 
 

Deir Al-Balah 

August brought a noticeable drop in food prices across Deir Al-Balah. Key staples such as sugar, lentils, and flour experienced a decline 
of 97%, 92%, and 89% respectively. As in northern governorates, the cost of hygiene and household items continued to climb. Sanitary 
pads rose by 68%, and detergent increased by 33%.  

However, prices of most basic goods remain way higher than in February 2025. Onions, tomatoes, and baby diapers are still more than 
1,000% more expensive now. 

Still, there are other signs of improvement. Items that were previously unavailable in July—such as yogurt, liquid milk, and milk 
powder— have returned to shelves in August.  

Figure 5: Selected food Items Prices in The Southern Governorates (ILS) 

 
 

Khan Younis 

In August, Khan Younis Governorate saw a notable improvement in food prices. Lentils dropped by 90%, flour by 88%, and rice by 79%, 
indicating a significant increase in food affordability. However, also in this governorate WASH and some other non-food items 
experienced upward pressure. Shampoo prices rose by 67%, sanitary pads increased by 11%, and hand sanitizers climbed by 17%. These 
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trends suggest ongoing difficulties in accessing hygiene products and various household essentials, in Khan Younis but in fact across all 
of the Gaza Strip. 

Also in this case, by comparing August prices to those in February (during the ceasefire) it is clear that we are far from affordable 
(normal) prices. Tomatoes are still 1,329% more expensive than in February, onions 1,100%, and baby diapers 539%. 

Positively, also in Khan Younis some items that were previously unavailable in July have returned to the market in August. Milk (liquid), 
canned tuna, and milk powder are for instance now available. 

Figure 6: Selected Non-Food Items Prices in The Southern Governorates (ILS) 

 
 
The detailed price data can be found in Annex 2. 

 

 

The popular market of Al-Shati refugee camp, Gaza City. - © UNICEF-SoP/2025/Mohammed Nateel 
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Stock and supply 

Considering non-food items, Between July and 
August, the proportion of vendors reporting very 
low stock levels (less than one week’s supply) 
decreased from 42% to 36%, while those with low 
stock levels (1–2 weeks’ supply) increased slightly 
from 38% to 41%. Vendors with moderate stock (2–
4 weeks’ supply) also rose from 12% to 18%.  
 
For food items, the proportion of vendors with very 
low food stocks (less than one week) dropped to 
47% in August, down sharply from 75% in July. At the 
same time, those with low stock (1–2 weeks) 
increased from 16% to 33%, and moderate stock (2–
4 weeks) rose from 1% to 15%. Vendors reporting no 
stock decreased slightly from 8% to 4%, while a very 
small share (1%) reported having stocks lasting more 
than a month.  
 
Overall, these changes indicate a notable 
improvement in food stock availability compared to 
July, though levels remain critically low for many 
vendors. 

 
Moreover, according to the vendors survey, all 
operational challenges became less acute compared 
to July. In particular, the share of vendors 
mentioning that they are “unable to resupply due to 
high prices” decreased by 27 percentage points to a 
still worrying 52%. Also the number of vendors 
mentioning that “wholesaler have difficulties with 
cross-border resupplying” went down by 29 
percentage points, to 46%. 

 

Al-Saraya area – Omar Al-Mukhtar Street, Gaza City - © UNICEF-SoP/2025/Mohammed Nateel 
 
 

Figure 7: Change in vendors’ stock level – non-food 
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Figure 8: Change in vendors’ stock level – food 

 
 

0%

10%

20%

30%

40%

50%

60%

70%

80%

High (more 
than a month’s 

supply)

Moderate (2-4 
weeks’ supply)

Low (1-2 
weeks’ supply)

Very low (less
than a week's

supply)

No stock

July August



Table 1: Goods in high demand and low stock according to vendors 

Items N Vendors July (%) August (%) 

Food Items     

Dairy products & cheese 22 43 * 51% 

Fruits 13 27 * 48% 

Potatoes 12 27 73% 44% 

Onions 8 27 85% 30% 

Eggs 11 43 * 26% 

Canned beans 6 36 19% 17% 

Flour 7 60 41% 12% 

Non-Food Items     

Basic medicines 20 23 96% 87% 

Shoes & slippers 12 16 86% 75% 

Buckets 6 8 * 75% 

Painkillers/analgesics 16 23 * 70% 

Clothing 11 16 80% 69% 

Infant formula (baby milk) 10 15 92% 67% 

Chronic disease medications 15 23 42% 65% 

Tents 6 10 * 60% 

Mattress 5 10 55% 50% 

Baby diapers 7 15 75% 47% 

Shampoo 10 31 51% 32% 

Fuel (gasoline) 10 32 * 31% 

Soap 8 31 37% 26% 

Diesel 6 32 * 19% 

 

Utilization and impact of cash assistance 

Meeting Households Needs 

The improvement in market conditions 
directly increased the impact of cash 
assistance, as families are able to access 
more essential goods and services with 
the transferred amount. This is reflected 
by the results of our monitoring survey: 
78% of respondents said that cash 
assistance contributed to meeting their 
needs at least to a moderate extent - up 
from 57% in July.  Of these, 31% chose "to 
their full extent" or “to a large extent”. 

Assistance modality  

This increase in the impact of cash assistance as experienced by recipients is reflected also in relation to their preference for unrestricted 
cash assistance (75%) over in-kind assistance (3%) or some mix of the two modalities (23%). While this result has been consistent 
throughout past data collections, between July and August the preference for unrestricted cash has jumped up 13 percentage points. 

 

 

Figure 10: Preferred Assistance Modality 

Figure 9: The Extent to which cash assistance helped households meet their 
essential needs  
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Sources of income 

For the families that are part of UNICEF’s cash assistance programme, this is by far the largest source through which they address their 
needs: 71% of the respondents indicate this as the single largest source of support for the household, and 28% as the second largest. 
Cash assistance is complemented by casual work (for 8% as the largest source and for 7% as the 2nd-largest) and by charitable donations 
from community members (for 5% as the largest source and for 15% as the 2nd-largest). 

Satisfaction with the process of receiving cash assistance 

81% of respondents were satisfied or very 
satisfied with the overall process to access their 
assistance.  

 

 
Households Spending 

While multipurpose cash assistance is still used to address a wide range of household needs, the data collected in August 2025 shows 
how pressing food-related needs are in the current context: virtually all respondents spent money on food (98% vs 88% in July). 
Consistently with previous data collections, other frequently reported expenditures included hygiene (31%), health/medical items 
(30%), baby needs (28%), clothing and shoes (20%), hygiene items (14%). 
 

Differences in median expenditures between categories point to the fact that while some expenditures might be less frequent and at 
any time might be experienced only by a fraction of families, they can represent a sizeable cost for the families that at a specific moment 
in time incur them (for instance shelter material, or clothing and shoes). Cash assistance can provide flexible support to cover for these 
needs as they arise.  

Table 2: Top 10 categories on which respondents have spent their cash assistance 

Category    (n=742) 
% of respondents 

selected 

Food 724 98% 

Hygiene (soap, sanitary pads, shampoo, toothbrushes and 
toothpaste) 

227 31% 

Health/Medical (e.g., medicines, medical expenses) 224 30% 

Baby needs (baby diapers, baby wipes, baby ointment, baby 
formula etc.) 

210 28% 

Clothing and Footwear (Clothing, Shoes, Slippers) 152 20% 

Transportation 127 17% 

Energy (Gasoline, Diesel, Cooking gas, Coal, Firewood, Candles, 
Matches) 

96 13% 

Communication (Prepaid recharge credits, Internet card) 61 8% 

Debt repayment 50 7% 

Drinking water delivered by truck 30 4% 
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Figure 11: Satisfaction with the process of digital cash assistance 
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Digital payments 

Compared to July there was a marked increase in acceptancy of digital transfers. This was confirmed both by the survey with vendors 
(35% accepting digital payments and 31% stating that they use digital payments with suppliers), and by the post-distribution monitoring 
survey. 35% of respondents said that “most” or “all” vendors accept digital payments (vs. 5% in July), and 43% selected “some vendors”  
compared to 23% in July. By now, only a minority of respondents say that “few” vendors accept digital transfers (14%). 

Security 

After months of deterioration in law and 
order, in August vendors reported a drastic 
reduction in shop looting and robberies. 
This is a welcome signal of stabilization of 
law and order, at least within an in the 
proximities of markets. 

This is also reflected in a drastic reduction 
in the number of vendors mentioning 
being worried of shop looting (down to 8% 
in August from 52% in July)) and robberies 
(down to 27% from 55% in July). 

The number of vendors mentioning 
concerns related to security of the roads 
leading to the markets has only slightly 
decreased from 26% to 22%. 
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Figure 10 – Share of vendors mentioning security incidents in or around markets (in the previous 
7 days) 
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Annex 1: Respondents demographics 

Households Characteristics:  

The absolute majority of PDM respondents (67%) were female, consistent 
with the program’s targeting strategy.  

Most households surveyed (98%) reported being displaced at least once since 
the escalation of hostilities on October 7, 2023, with a striking 88% still 
displaced at the time of data collection. On average, households had 
experienced six separate displacements, illustrating both the volatility of the 
conflict and the compounding strain on household resilience.   

Currently, 39% of sampled beneficiaries reside in Gaza Governorate, 33% in 
Khan Younis, 20% in Deir al-Balah, and 5% in North Gaza, reflecting shifting 
displacement patterns and the growing concentration of affected 
populations in already overstretched areas.  

The largest portion of PDM respondents (40%) reported living in scattered makeshift sites, reflecting the widespread displacement and 
destruction of housing infrastructure. This was followed by those residing in damaged apartments or residences (21%) and consolidated 
makeshift sites (24%). Only 2% of beneficiaries indicated that they were living in undamaged buildings.   

Among all beneficiary households, 21% reported having at least one member with a disability. The prevalence varied significantly across 
locations.  

Smartphone access among beneficiaries remained relatively high: 78% personally owned a smartphone, 19% had access through 
another household member, and only 3% reported no access at all. This is almost identical to the July sample (76%, 22%, and 1%).            

  

Living together 8 

Family size 5 

  

Number of adults 2 

  

Number of 
children 3 



 

Annex 2: Prices 

North Gaza Governorate 

Items UNIT 
February March April May June July August 

% Change: 
February and 

August 

% Change: July 
and August 

Median Prices in NIS Percentage % 

Vegetable basket 

Onion 1 KG 6 11 28 60 Not available 160 100 1567% -38% 

Tomato 1 KG 9 9 18 32 55 83 Not available Not Available Not available 

Potato 1 KG 8 30 48 35 Not available Not available Not available Not Available Not available 

Cucumber 1 KG 10 12 18 25 49 85 40 300% -53% 

Eggplant 1 KG 12 20 24 25 30 40 15 30% -63% 

Animal products 

Yogurt 1 KG 19 Not available Not available 24 Not available Not available Not available Not Available Not Available 

Egg 6 un 6 9 Not available Not available Not available Not available Not available Not Available Not Available 

Milk (liquid) 1 L 9 10 15 Not available Not available Not available 18 130% N/A 

Milk (powder) 
- New 

500 gm       40 N/A N/A 

Canned tuna 160 gm 2 3 7 14 Not available Not available 7 250% N/A 

Red & White meat 

Chicken meat 1 KG 20 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Beef meat 1 KG 45 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Sheep meat 1 KG Not available Not available Not available Not available Not available Not available Not available Not Available Not Available 

Turkey meat 1 KG 17 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Condiments 

Salt 1 KG 2 8 14 25 15 12 8 300% -33% 

Sugar 1 KG 6 8 30 75 Not available Not available 14 133% N/A 

Vegetable oil 1 L 10 11 40 70 60 Not available 23 130% N/A 

Grains 

Rice 1 KG 8 10 15 22 48 Not available 8 0% N/A 

Flour 1 KG 1 2 7 55 37 63 10 614% -84% 

Nuts and legumes 

Lentils 1 KG 2 2 5 15 30 80 6 300% -93% 

White beans 1 KG 7 7 12 23 35 50 8 23% -84% 

Chickpeas 1 KG 4 5 13 25 35 Not available 8 129% N/A 

           



North Gaza Governorate 

Items UNIT 
February March April May June July August 

% Change: 
February and 

August 

% Change: July 
and August 

Median Prices in NIS Percentage % 

Canned fava 
bean 

380 gm 1 3 5 10 Not available Not available 8 700% N/A 

Canned beans 380 gm 1 1 2 4 7 10 3 500% -68% 

WASH 

Dishwashing 
liquid soap 

1 L 10 14 18 16 15 18 30 200% 67% 

Bar soap 150 gm 3 5 5 8 10 18 5 67% -72% 

Toothpaste 100 ml 5 2 7 5 7 7 10 122% 43% 

Toothbrush 1 un 1 2 2 2 2 3 2 100% -33% 

Sanitary pad 1 un 0 0 1 1 1 1 1 257% 25% 

Toilet paper 1 un 2 3 5 6 17 15 8 300% -47% 

Baby diaper 1 un 1 1 2 3 8 13 5 400% -62% 

Hand sanitizer 500 ml 5 5 5 11 Not available Not available Not available Not Available Not Available 

Shampo 400 ml 10 15 20 20 35 40 30 200% -25% 

Detergent 1 L 15 Not available 28 15 17 23 35 133% 56% 

Chlorine 1 L 9 15 20 23 15 17 13 47% -26% 

Shelter items 

Blanket 1 un 25 15 Not available Not available Not available Not available Not available Not Available Not Available 

Mattress 1 un 50 30 80 70 Not available Not available Not available Not Available Not Available 

Clothing 

Slippers - New 1 Pair     45 Not available 150 N/A N/A 

Pharmacy 

Antiseptic 
iodine 

60 ml 6 6 Not available 10 Not available Not available 8 25% N/A 

Trufan 12 un 10 12 12 15 Not available 15 24 140% 60% 

Energy 

Firewood 1 KG Not available Not available 3 4 6 7 7 N/A 0% 

Coal 1 KG 18 18 Not available Not available Not available Not available Not available Not Available Not Available 

Gas 1 KG 48 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Diesel 1 L 22 Not available Not available Not available 39 45 100 355% 122% 

Gasoline 1 L 120 Not available Not available Not available Not available 80 Not available Not Available Not Available 

Telecommunications 



North Gaza Governorate 

Items UNIT 
February March April May June July August 

% Change: 
February and 

August 

% Change: July 
and August 

Median Prices in NIS Percentage % 

100 mb 
internet cards 

100 mb 
prepaid 

card 
Not available Not available Not available Not available Not available Not available Not available Not Available Not Available 

Internet cards 1 Hour 1 2 0.3 0.6 0.1 0.1 0.13 -90% 25% 

10 shekels 
prepaids 

10 Nis 
prepaid 

Card 
10 10 10 10 10 10 10 0% 0% 

 

Gaza Governorate 

Items Unit 
February March April May June July August 

% Change: 
February and 

August 

% Change: July 
and August 

Median Prices in NIS Percentage % 

Vegetable basket           

Onion 1 KG 5 10 22 60 Not available 120 60 1100% -50% 

Tomato 1 KG 7 10 17 30 55 85 65 829% -24% 

Potato 1 KG 7 25 45 32 Not available 53 25 257% -52% 

Cucumber 1 KG 8 10 17 23 45 80 45 463% -44% 

Eggplant 1 KG 10 20 25 25 30 40 15 50% -63% 

Animal products 

Yogurt 1 KG 20 20 Not available Not available Not available Not available Not available Not Available N/A 

Egg 6 un 5 7 Not available 63 Not available Not available 90 1700% N/A 

Milk (liquid) 1 L 10 10 14 Not available Not available Not available 17 65% N/A 

Milk (powder) - 
New 

500 gm Not available Not available 66 Not available 75 Not available 40 N/A N/A 

Canned tuna 160 gm 2 2 8 15 23 30 7 250% -77% 

Red & White meat 

Chicken meat 1 KG 20 Not available Not available Not available Not available Not available 130 550% N/A 

Beef meat 1 KG 50 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Sheep meat 1 KG Not available Not available Not available Not available Not available Not available Not available Not Available Not Available 

Turkey meat 1 KG 33 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Condiments 



Gaza Governorate 

Items Unit 
February March April May June July August 

% Change: 
February and 

August 

% Change: July 
and August 

Median Prices in NIS Percentage % 

Salt 1 KG 2 2 9 18 15 10 9 350% -10% 

Sugar 1 KG 6 7 25 70 280 500 13 117% -97% 

Vegetable oil 1 L 9 12 35 68 60 90 22 144% -76% 

Grains           

Rice 1 KG 4 5 10 23 45 85 10 150% -88% 

Flour 1 KG 1 Not available 5 40 38 75 10 614% -87% 

Nuts and legumes 

Lentils 1 KG 1 1 6 15 30 65 7 600% -89% 

White beans 1 KG 4 5 12 22 8 50 11 175% -78% 

Chickpeas 1 KG 5 5 15 25 35 65 8 60% -88% 

Canned fava bean 380 gm 1 2 5 8 19 35 9 800% -74% 

Canned beans 380 gm 0.1 0.2 3 5 8 11 3 2900% -74% 

WASH 

Dishwashing liquid 
soap 

1 L 10 10 33 15 15 15 30 200% 100% 

Bar soap 150 ml 1 1 9 3 12 17 7 600% -59% 

Toothpaste 100 ml 4 5 10 5 6 6 10 150% 67% 

Toothbrush 1 un 1 1 2 1 2 2.0 2 100% 0% 

Sanitary pad 1 un 0 0 1 0 1 0.8 1 525% 17% 

Toilet paper 1 un 2 2 4 8 15 15.0 10 400% -33% 

Baby diaper 1 un 1 1 1 2 9 15.0 7 687% -53% 

Hand sanitizer 500 ml 8 7 5 15 17 20.0 Not available Not Available Not Available 

Shampo 400 ml 15 15 17 20 35 40.0 53 253% 33% 

Detergent 1 L 15 15 18 17 20 16.0 25 67% 56% 

Chlorine 1 L 5 4 15 15 15 15 10 100% -33% 

Bottled Water 1 L     10 10 Not available Not Available Not Available 

Shelter items 

Blanket 1 un 25 Not available Not available Not available 30 Not available 50 100% N/A 

Mattress 1 un 50 Not available Not available Not available 70 Not available 100 100% N/A 

Clothing 

Shoes - New 1 Pair     80 100.0 110.0 N/A 10% 

headscarves - New 1 un     20 20.0 15.0 N/A -25% 



Gaza Governorate 

Items Unit 
February March April May June July August 

% Change: 
February and 

August 

% Change: July 
and August 

Median Prices in NIS Percentage % 

Slippers - New 1 Pair     30 35.0 35.0 N/A 0% 

Infant and baby 
suits - New 

1 un     50 30.0 15.0 N/A -50% 

Pharmacy 

Antiseptic iodine 60 ml 5 6 10 9 8 10.0 6.0 20% -40% 

Trufen 12 un 12 12 12 10 20 12.0 18.0 50% 50% 

Energy 

Firewood 1 KG 3 3 3 4 6 7.0 7.0 133% 0% 

Coal 1 KG 15 17 23 23 25 25.0 20.0 33% -20% 

Gas 1 KG 40 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Diesel 1 L 23 40 44 67 73 120.0 90.0 291% -25% 

Gasoline 1 L Not available Not available 60 55 Not available Not available Not available Not Available Not Available 

Telecommunications 

100 mb internet 
cards 

100 mb 
prepaid 

card 
6 5 5 5 5 5 Not available Not Available Not Available 

Internet cards 1 Hour 0.1 0.1 0.3 0.3 0.2 0.1 0.3 213% 150% 

10 shekels 
prepaids 

10 Nis 
prepaid 

Card 
10 10 10 10 10 10 10 0% 0% 

 

Deir Al-Balah Governorate 

Items UNIT 
February March April May June July August 

% Change: 
February and 

August 

% Change: July 
and August 

Median Prices in NIS Percentage % 

Vegetable basket 

Onion 1 KG 5 10 23 60 Not available 140 60 1100% -57% 

Tomato 1 KG 7 8 17 31 55 90 80 1043% -11% 

Potato 1 KG 8 28 50 36 Not available 60 24 203% -61% 

Cucumber 1 KG 8 12 18 23 55 80 50 525% -38% 

Eggplant 1 KG 11 20 25 25 30 40 12 9% -70% 



Deir Al-Balah Governorate 

Items UNIT 
February March April May June July August 

% Change: 
February and 

August 

% Change: July 
and August 

Median Prices in NIS Percentage % 

Animal products 

Yogurt 1 KG 20 18 20 Not available Not available Not available 50 150% N/A 

Egg 6 un 5 10 Not available Not available Not available Not available Not available Not Available Not Available 

Milk (liquid) 1 L 10 10 15 Not available Not available Not available 45 350% N/A 

Milk (powder) - 
New 

500 gm       61 N/A N/A 

Canned tuna 160 gm 2 2 6 13 30 Not available 9 296% N/A 

Red & White meat 

Chicken meat 1 KG 20 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Beef meat 1 KG 39 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Sheep meat 1 KG Not available Not available Not available Not available Not available Not available Not available Not Available Not Available 

Turkey meat 1 KG 21 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Condiments 

Salt 1 KG 4 4 15 20 10 10 5 25% -50% 

Sugar 1 KG 6 7 28 83 300 400 13 117% -97% 

Vegetable oil 1 L 9 10 30 65 60 75 25 178% -67% 

Grains 

Rice 1 KG 10 10 24 18 50 80 18 89% -78% 

Flour 1 KG 2 2 10 55 35 85 9 463% -89% 

Nuts and legumes 

Lentils 1 KG 8 8 15 15 30 65 5 -38% -92% 

White beans 1 KG 6 7 11 23 30 60 10 67% -83% 

Chickpeas 1 KG 5 5 10 26 35 60 10 100% -83% 

Canned fava 
bean 

380 gm 1 2 3 7 14 25 10 953% -60% 

Canned beans 380 gm 0 1 2 3 6 Not available 3 421% N/A 

WASH 

Dishwashing 
liquid soap 

1 L 12 17 32 20 20 15 18 54% 20% 

Bar soap 150 ml 5 6 7 10 20 25 30 525% 20% 

Toothpaste 100 ml 6 6 6 11 12 12 12 103% 0% 

Toothbrush 1 un 2 2 2 3 3 3 3 50% 0% 

Sanitary pad 1 un 1 0 1 1 1 1 1 126% 68% 



Deir Al-Balah Governorate 

Items UNIT 
February March April May June July August 

% Change: 
February and 

August 

% Change: July 
and August 

Median Prices in NIS Percentage % 

Toilet paper 1 un 5 5 12 10 15 18 15 200% -17% 

Baby diaper 1 un 1 1 1 2 7 12 7 1011% -42% 

Hand sanitizer 500 ml 25 15 10 15 20 13 25 0% 100% 

Shampo 400 ml 10 10 20 38 60 85 58 479% -32% 

Detergent 1 L 16 17 17 20 15 15 20 27% 33% 

Chlorine 1 L 15 15 20 15 15 10 15 0% 50% 

Shelter items 

Blanket 1 un 27 30 20 25 40 Not available 48 79% N/A 

Mattress 1 un 70 Not available 60 85 Not available 100 Not available Not Available Not Available 

Clothing 

Shoes - New 1 Pair     100 100 100 N/A 0% 

headscarves - 
New 

1 un     15 18 20 N/A 14% 

Slippers - New 1 Pair     45 50 50 N/A 0% 

Infant and baby 
suits - New 

1 un     40 30 35 N/A 17% 

Pharmacy 

Antiseptic 
iodine 

60 ml 5 6 6 7 6 6 8 60% 33% 

Trufen 12 un 7 8 8 12 12 7 12 67% 67% 

Energy 

Firewood 1 KG 2 2 4 4 7 7 8 357% 14% 

Coal 1 KG 18 20 20 Not available Not available Not available 30 67% N/A 

Gas 1 KG 8 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Diesel 1 L 20 Not available 44 40 50 60 50 150% -17% 

Gasoline 1 L Not available Not available Not available 80 110 120 120 N/A 0% 

Telecommunications 

100 mb 
internet cards 

100 mb 
prepaid 

card 
20 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Internet cards 1 Hour 0.3 0.1 0.8 0.3 0.2 0.2 0.1 -50% -38% 

10 shekels 
prepaids 

10 Nis 
prepaid 

Card 
10 10 10 10 10 10 10 0% 0% 



 

Khan Younis Governorate 

Items UNIT 
February March April May June July August 

% Change: 
February and 

August 

% Change: July 
and August 

Median Prices in NIS Percentage % 

Vegetable basket 

Onion 1 KG 5 10 20 60 Not available 150 60 1100% -60% 

Tomato 1 KG 7 10 16 30 55 95 100 1329% 5% 

Potato 1 KG 8 30 45 35 85 45 23 181% -50% 

Cucumber 1 KG 7 12 17 24 48 70 45 543% -36% 

Eggplant 1 KG 11 20 23 25 30 42 15 43% -64% 

Animal products 

Yogurt 1 KG 20 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Egg 6 un 5 8 Not available Not available Not available Not available Not available Not Available Not Available 

Milk (liquid) 1 L 10 10 Not available Not available Not available Not available 90 800% N/A 

Milk (powder) - 
New 

500 gm         70 Not available 52 N/A N/A 

Canned tuna  160 gm 1 1 4 10 15 Not available 9 800% N/A 

Red & White meat 

Chicken meat  1 KG 23 Not available Not available Not available Not available Not available 130 465% N/A 

Beef meat  1 KG 40 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Sheep meat  1 KG 46 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Turkey meat 1 KG 33 Not available Not available Not available Not available Not available Not available Not Available Not Available 

Condiments  

Salt 1 KG 4 5 10 20 8 5 4 14% -20% 

Sugar 1 KG 6 8 25 88 320 Not available 14 133% N/A 

Vegetable oil  1 L 8 12 30 55 53 65 22 175% -66% 

Grains 

Rice 1 KG 9 10 15 20 45 70 15 67% -79% 

Flour 1 KG 2 2 8 Not available 30 75 9 409% -88% 

Nuts and legumes 

Lentils 1 KG 8 10 6 14 30 50 5 -33% -90% 

White beans 1 KG 5 8 12 20 28 25 8 60% -68% 

Chickpeas 1 KG 4 7 10 23 30 45 7 75% -84% 

Canned fava 
bean 

380 gm 1 1 4 5 10 20 10 850% -53% 



Khan Younis Governorate 

Items UNIT 
February March April May June July August 

% Change: 
February and 

August 

% Change: July 
and August 

Median Prices in NIS Percentage % 

Canned beans 380 gm 1 1 2 3 7 6 3 500% -50% 

WASH 

Dishwashing 
liquid soap 

1 L 12 12 33 20 25 25 20 71% -20% 

Bar soap 150 ml 4 4 9 15 25 18 17 335% -3% 

Toothpaste 100 ml 5 7 10 7 10 10 10 100% 0% 

Toothbrush 1 un 2 2 2 2 3 3 2 0% -33% 

Sanitary pad 1 un 0 1 1 1 1 1 1 191% 11% 

Toilet paper 1 un 6 5 4 7 18 20 8 45% -60% 

Baby diaper 1 un 1 1 1 2 6 10 6 539% -43% 

Hand sanitizer 500 ml 5 5 5 12 18 15 18 250% 17% 

Shampo 400 ml 15 23 17 18 40 15 25 67% 67% 

Detergent 1 L 16 13 18 22 25 30 23 41% -25% 

Chlorine 1 L 14 15 15 20 15 20 20 43% 0% 

Shelter items  

Blanket 1 un 60 Not available 45 Not available Not available Not available Not available Not Available N/A 

Mattress 1 un 60 Not available 70 65 Not available 100 Not available Not Available N/A 

Clothing 

Shoes - New 1 Pair         70 55 55 N/A 0% 

headscarves - 
New 

1 un         20 25 20 N/A -20% 

Slippers - New 1 Pair         20 30 30 N/A 0% 

Infant and 
baby suits  - 
New 

1 un         30 40 25 N/A -38% 

Pharmacy 

Antiseptic 
iodine 

60 ml 5 5 4 5 5 6 8 63% 25% 

Trufen 12 un 11 6 8 12 16 12 2 -81% -83% 

Energy 

Firewood  1 KG 3 Not available 5 5 8 8 8 176% 0% 

Coal 1 KG 17 20 Not available Not available Not available Not available Not available Not Available Not Available 

Gas 1 KG 39 Not available Not available Not available Not available Not available Not available Not Available Not Available 



Khan Younis Governorate 

Items UNIT 
February March April May June July August 

% Change: 
February and 

August 

% Change: July 
and August 

Median Prices in NIS Percentage % 

Diesel 1 L   20 Not available 45 Not available 80 Not available 100 400% N/A 

Gasoline 1 L 90 Not available Not available Not available 100 Not available 120 33% N/A 

Telecommunications 

100 mb 
internet cards 

100 mb 
prepaid 

card 

15 15 Not available Not available Not available Not available Not available Not Available Not Available 

Internet cards 1 Hour Not available Not available 0.2 0.1 0.3 0.3 0.3 N/A -17% 

10 shekels 
prepaids 

10 Nis 
prepared 

Card 

10 10 10 10 10 10 10 0% 0% 

 


